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2Binternet%2Bdirect%2Bmarketing%2B}, publisher={Gulf Breeze, FL: Maximum Press},
author={Jones, Susan K;}, year={2009} }

@misc{Jones, Susan K; 2009b, title={Business-to-business Internet marketing: seven
proven strategies for increasing profits through internet direct marketing},
url={http://prism talis.com/roehampton/items/5992587?query=Business-to-business
Internet marketing%3A seven proven strategies for increasing profits through internet
direct
marketing&resultsUri=items%3Fquery%3DBusiness-to-business%2BInternet%2Bmarketing
%253A%2Bseven%2Bproven%?2Bstrategies%2Bfor%2Bincreasing%2Bprofits%2Bthrough%
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