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International ed edition (19 Mar 2012)).       

     

6.

Best Digital Marketing Campaigns in the World : Mastering the Art of Customer
Engagement. http://site.ebrary.com/lib/roehampton/docDetail.action?docID=10483599.     

1/7



06/26/25 Digital Marketing (BUS020X654A) | University of Roehampton

 

     

7.

Carter, Brian & Levy, Justin R. Facebook marketing: leveraging Facebook’s features for
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